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WHAT THE PUBLIC THINKS COUNTS!

Moss Hyles Kendrix was born in Atlanta, Georgia in 1917. While in
Junior High School, Kendrix first discovered his interest in mass
communication and working with people through his involvement
in student activities and promotions.

PUBLIC RELATIONS coonmc::s AND MARKET CONSULTANTS 2
At Morehouse College, he became editor of the Maroon Tiger hpor b ___i
newspaper and co-founded the Delta Phi Delta Journalism Society, ’:,

the first journalistic organization for African American students.

Campalgns ¢  Advertising-Counseling * Publicity

a— e e

What The Pablic Thisks - Counts!
— =)

M9




__THE NATIONAL FOTO-NEWS, Toledo, Ohia, Saturday, Jume 25, 1955

Honors and Hobbies of a PRman...
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After graduating from college, Kendrix became public relations officer for the National Youth Administration for Georgia.

Drafted to serve in the army in 1941, he worked for the Treasury Department in the War and Finance Office and traveled
around the country promoting war bonds with African American celebrities, including Duke Ellington and Billy Eckstine.

His appointment as the director of public relations for the Republic of Liberia’s Centennial Celebration likely inspired his
innovative and groundbreaking career in public relations.



“Public Relations is a profession with
a purpose” — Moss H. Kendrix

In 1948, he started his own
public relations company, the
Moss H. Kendrix Organization
(MHKO) based in Washington,
D.C.

The motto for his company was
what the public thinks - counts!
and it promoted the African
American market to American
businesses and organizations.
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PUBLICIST INTERNATIONAL

Moss Hyles Kendrix

851 20th Street, E°
Atlsntic 2138 -

IN 1927 Eleventh Street, Nosthwest, Washingtoa, D. C.—

American bradquarters of the Republic of Liberia’s Cen
tennial C E 5] red, youthful, Georgin
born Moss Hyles Kendrix flls what is cernainly one of the
mation’s st important public relations positicar.

Why 54 the distinguished architect<ity planner, Hilyaed R
Robinson, Technical Dirsctor for the Cemtennial Commis-
san, select this Woader Boy of Public Relations to assis
him in the promotion of the Liberian Centennial and Vic
tory Exposition? Sarely there were older men, but fow
maose adept at influencing people and prometing ideas. Thus
this sigmificant international appeintment went v EYES'
feature personality of the meath.

Born in Atdsaza, 1917, just a shoer distance from Morehowse
College, Moss Hyler Kendrix probably stasted his pubiic
relaticas carect as early as his junicr high school days, when
be was identified with slmost every student activity and
promacicn 3t his xchool. This uwrge 1 work with people
followed young Kendrix 1 Morchouse College where be
was editor of the Maroom Tiger, chai of the Mareh
Open Forum, co-founder of Delts Phi Delta Journalinic
Society—the fiest and enly journslistic organimation in ex
mrnce m Negro colleges, and 3 purt-time member of the
college publicity staff

Upon gradustion from coliege in 1939, Mr. Keadrix was
apposnted publc rdatons oficer for the Nationa! Yeuth
Admininration for Georgia and sssisant director for the
Negro drwmon of the Ceorgia Public Forpme, He later
became director of the forum project, After being with the
National Youth Admimistration foe two and 3 halé years,
he was promoted to the post of public refations and per
wanel oficer for that agency’s watheastern regian, which
embraced the states of Geoegia, Florids, Sowh Carolina,
T e, Alak and M ppi with beadquarters at
Adlanta.

Orher positions beld by Mr. Kendex included the Manag-
ing editorship of 4 Mosshly Summary of Events and Trends
1w Race Relations, published by the fulius Rosenwald Fund
under the direction of the eminent Dr. Charles S. Jobnson
of Fisk University; Army public relations as 2 GI; public
relations for the YM.C A and poblicity repeesentative for
the War Finance Division of the U. S. Treasury

In the spring of 1939, while 3 college senior, our young
publicie originated National Negro Newspaper Week, now
anaually speasored by the Negro Newspaper Publishers
Amociation—this was two years before the National Pub.
fnhers Ascciation lsunched its press week observance.

As & peopect of Negro Press Week, Mr. Kendrix initiated
the series of broadcasts which are heard each year during
the celebration. He is 3 talented radio scripe writer snd has
sppearced frequently om broodcasts a5 commentator and
speaker, but moch prefers to listen to his sripts being per-
formed by profesionals. His firs nationwide radio appear-
ance was in 1941 when be was guest on Wings Over Jordan
as Negro Press Week speaker. Wings Over Jordan's De.
Sertle at that time called him "Wing's" younges speaker.

For five years Mr. Kendrix direcsed Negro Newspaper
Weck, which gave him wide contact with editors, publish-
ers and people in radio—these contacts he Isbels “my mon
valuable and intereting experiences.” Herein may lie the
answer to why Maoss Hyles Kendrix is public sefations off-
cer for the Centennial Commismion for the Republic of
Liberia. Mast of all he loves his work for which he hay
untiring stamina. His personal gool is ooe new ides exch
day, but “ben” and associates intisrate that he usially bas
omany more and they are mostly good ones.

Although Mr. Kendrix opines thae effective pubbic relaticas
projects must be handled through “blucprinted ampaigns”
(an mnovation of architect boss) implemented by press and
radio, be ardendy adheres 10 methods of dirser contact—
5o person is 00 insignificant to shase his time. I thir o
e 10 kir early mccess?

EYES



For the past few years, particularly since 1954, Amer-
ica’s leading mogozines and newspapers have devoted
more and more spoce to analyses of the so-colled Negro
question. Even more recently, these same publications have
been concerned with the increasing importance of the Ne-
gro os an economic factor orf the American scene.

Several things have aroused this relatively sudden
interest in the dark-skinned American, the more prominent
being the Negro’s own stepped-up quest for equal educa-
tion ond his growing economic independence.

Of great significance is his purchasing power which
equals that of Canada, exceeds the value of all goods
exported by the U.S. He represents o rich, growing mar-
ket for the things people eat, drink, wear and use.

However, beneath this popular surface are other
forces, currents that have been quite strong, but practical-
ly unknown by the general public. Among these are the
individuals, the pioneers, so to speck, with. vision, ability
and stamina to effectually take advantage of opportunities
current events and trends offer.

One among these is Moss H. Kendrix whose drive and
personable bearing have served him well in his tireless
pursuit of o dream. He is fired with the idea that the
Negro market, toward which Americon industry is daily
casling o more covetous eye, holds promise of heretofore
unheard-of advancement for young Negro men and wo-
men seeking careers outside the old professions of law,
medicine and education.
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YOU ARE DOUBTLESS AWARE OF THE FACT THAT NEGROES OF THE UNITED

STATES COMPRISE A VERY LUCRATIVE MARKET FOR COCA~COLA.

AL THOUGH

CocA=COLA 18 CURRENTLY SELLING A GREAT QUANTITY OF 178 PRODUCT

ANNUALLY TO NEGROESy WE ARE OF THE OPINION THAT SPECIFIC PROMO=
TION OF THE BEVERAGE FROM THE NEGRO ANGLE WOULD GREATLY INCREASE
YOUR SALES VOLUMN IN THIS PARTICULAR MARKETs

The Moss H. Kendrix Organization
was interested in appealing to the
African American market by
promoting and advertising directly
to African American consumers.

According to Kendrix’s 1951
proposal to the Coca-Cola
Company, the “Negro Market” was
comprised of 14 million people and
he wanted to cultivate “promotions
and sales schemes that are
psychologically angled toward the
people of this consumer group.”

Although much of his work was
domestic, Kendrix’s organization
worked with both national and
international companies.

®
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Since African American people were a relatively untapped market
for many major brands, Kendrix began working with companies on
advertisements in media with positive depictions of Black models
and celebrities to appeal to African American consumers.

Kendrix used data from national surveys to inform his partners on
what Black consumers were interested in, media they supported,
and general trends about Black Americans.

They used this information to target certain demographics with

their advertisements in order to maximize engagement and profits.

MEDI} SUPPCRT OF NBORO PREMIUM

Woek I Weel: II Week III Week IV Week V Weel: VI Week VII Week VIII
10/26 _11/2

9/l _9/21 _9/28 _ 10/5 _10/12 10/19

Stationa spots spots spots spots spots spota spots
(23 e

EBONY

T pege Ootober

Ba 0,
on sale
date 9/16

Are Negroes in gemeral (or by certain territorial
areas) turning more toward nation media for
entertainment, news, home service, etc.? If 80,
has this movement been felt to any important
extent by the Negro Press and Radio?

Any knowledge of popularity of Ebony, Tan and Jet by
reglons of U.S. other than indicated
trends of circulation? s i

Is the Negro consumer influenced in their purchasing
by companies who are owned or represe
ve. those solely white? g e

Does the Negro in general appreciate being sought
out as a customer by means or efforts dosgaad
especially for his race?

Is there a wide economic difference between the
Southern and Nerthern Negro population?

Ae If there is, how does it affect the
purchasing pattern of the Northern Negro

vs, the Southern? Does one group
higher priced brand products than E‘g other?




Kendrix employed many people from diverse
backgrounds at the Moss H. Kendrix Organization,
including women and people of color.

Kendrix gave jobs to recent college graduates, such
as Betty Jean Bennett (pictured below).
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Kendrix Organization, Washingtan, 0. C.""
ight: Helen I, Goodman, Mary Esther Rolling, Jussi-

= C. Thomas, offica manager; Helena C. Lambeth and
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With his PR company, Kendrix worked with Dear Mr. Graham;

many notable companies and entities,
I request the opportunity of presenting to you a plan

including The Coca-Cola Company, Carnation designed to increase the salesof Joe Louis Punch and
Milk, the Republic of Liberia, the National other products of your company in the Negro market,

Negro Publishers Association, the Bahamas
Development Board, the National Education
Association, and many more.

Kendrix created original proposals illustrating
how they could appeal to the African American
market specifically. Many were successful,
leading to long-term relationships, while
others were politely declined.

10 KEY PERSONS IN WASHINGION
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A PROPOSAL SUPMITIED PY
THE MO35 . KENDRIX ORGANIZATION




One of the biggest companies
Kendrix worked with was The Coca-
Cola Company. In the mid-1940s, he
began contacting them, offering to
help promote Coca-Cola to African
American consumers.

Kendrix created homemade collages
and illustrations for programs,
advertisements, press releases, and
trophy inscriptions geared toward
the African American market.
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WASHINGTON, D.C.

nation, this proposal entails a plan which would indirectly
reach the entire Negro population and would employ programs

_|_H B Although specifically directed toward the Negro youths of the
of advertising, public relations and sales promotion.

Kendrix proposed starting the Jackie Robinson Coke
Club and Good Citizenship Corps to “combat juvenile
delinquency and promote good citizenship among the
Negro youth of the nation.”

This proposal consisted of advertisements, public
relations, and sales promotions sponsored by The
Coca-Cola Company and its bottlers.



The Jackie Robinson Proposal consisted of three parts, each geared

toward a different age range.

For the first part of the proposal, Kendrix suggested that Coke sponsor a
program with Robinson for boys and girls under 14 years of age. Youth in
this age range could submit good citizenship slogans for the Jackie
Robinson Bat Boy and Girl Good Citizenship Corps and the winners would
be given a Robinson button and certificate signed by him.

In the second part, Kendrix proposed that teens aged 14-18
write essays that answer Jackie Robinson’s question, “Who
are America’s twelve leading ‘Negro’ Citizens?” The essay

winners would receive an award
and the winning citizens would
be featured in Coke ads.

The third part of the proposal
suggested the creation of a
These Twelve Scholarship Contest
where high school seniors would
write an essay devoted to the
selected twelve leading citizens
for the chance to win one of four
$1,000 scholarships.
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JACKIE ROBINSON asxa:

WHO ARE AMERIOA'S 12 LEADING
NEGRrO CITIZENSTY

TTITNHOTT?

This plan is built around the current popularity of Jackie
Robinson, Brooklyn Dodger first baseman and the first Negro
to enter modern organized baseball, In addition to capital-
izing on the popularity of this great athlete, the project is
designed to give impetus tc the Attorney General's program
for the prevention and control of juvenlile delinguency and
might be promoted in cooperation with the committee which has
been created by Presidential approval to handle this Depart-
ment of Justice youth program.

20




Profitable ﬁwww Special Events Partners...

,’ y Designed Exclusively for the Bottlers ol Coca-Cola

Advertisements, like those
on the right, flooded into
African American media
outlets to promote the
sale of Coca-Cola products.

MODEL No.101%

can be assembled by 2 rowte
salesmas in minutes . . . cols cost
of servicing special evenls by
73%. Pertect for indoer or
outdoor use,

FEATURES

Heawy mildencesistant red or
white vinyl plashe curtain with

fold velling and sequin patiern, snd
stk screened brademark . . . Tan
lmen patlers Feemica top with

satin aluminum mealding. Tep 187

2 72" By Heyght 437 . .
Shippiag weight 51 Ibs

Specity curtain color asd model
samber of Progress cooler with which
bar will be used.

Although many of the ads
were for the drink itself,
some displayed other Coke
products such as coolers

and other merchandise.
PROGRESS PORTABLE BAR

FITS
S SPECIAL EVENTS COOLERS

L COCA-COLA
wilh

fable; fully imsulated

o

ES ong x
wi. approx: 52 Ibs.
F

65" leng x
wh. spgrox: 76 fbs,

go better refreshed with ice-told Coca-Cola, Gives a lift t
things
g gO Drink

7§ belhh (@23 —
Coke

| |
trade-maeks of The CacaCala Compasy

REFRIGERATOR CO.

U0 U 18V (KE N T U C KRAY




MEMO TO: Editors and Publishers

FRCM: Moas H. Kendrix

— RE: Carnation Company

You will be pleased to learn, I am sure, that Carnation Company
has retained our COrganization to serve as their national counselor
and consultant in connection with special market development.

1
We are most gratified to undertake this important new assignment
and we anticipate that our work in behalf of Carnation products may
bring us into contact with you and your paper, since we have some
responsibility for Carnation's press relations.

By way of information, Carnation's World Headquarters are situated
in Los Angeles and the Company now markets a wide variety of dairy,
cereasl and feed products in addition to Carnation Evaporated Milk,
"the milk from Contented Cows." Our activities will involve work
with the staff of Carnation Home Consultants in verious key markets
throughout the country as well as work on many special projects.

One of the Moss H. Kendrix
Organization’s other biggest clients
was Carnation Milk. This company
specialized in milk products such as
evaporated milk.

Kendrix used a variety of different
advertisement strategies to acquire
more African American consumers
for the company.

He arranged for coffee bars at

T TAKES CARNATION- -
For reasons which will be obvious o you, however, we are reguesting l AND PLENTY OF IT- eveth_S and conventions so that
of you that no publicity be given our assignment with Carnation Com- participants could try Carnation
>"pany at this time. Ye would be more than grateful were your paper io TOBUILDA o _
cooperate with us in this request. - Evaporated Milk in their coffee. At

I hope that whenever you are in Washington, you will find time to
visit us here in this office. Likewise, when any member of The Moss
H. Kendrix Organization is in your city, it is hoped that he may have
the privilege of ealling on you.

O
Cordial best wishes.

Senltty famiy mile e bust milk 2 2an on
mil 1D sty on. af throsgs chidhood

medical conventions, he organized
interviews with pediatricians to
promote evaporated milk for babies
and children.

,(J',‘ The background on this subject is this: The southern negro moved north and

v |+ took with him his liking for evaporated milk, However, the southern negro

" | had moved north before nonfat dry milk came into use, Therefare, the northern
negro's consumption habits may be more similar to the lower per capita

consumption habits of the North than to his southern brethren who may be

typical of the heavier per capita consumption pattern of the South, Usage

characteristics of both southern and narthern negroes are also of impartance

to us,

Advertisements in magazines
featured families enjoying meals and
desserts made with Carnation Milk.



Advertisements Miant, 7] 1
in magazines and ‘

newspapers “Cooking Hints” by Carnation Home
featured meals Service Director, Mary Blake, was a
and desserts recurring article that featured African
made with American staff member, Rosalie
Carnation’s Scott. It often included a recipe, like
Evaporated Milk. the one here for Favorite Pumpkin

Pie, that always had Evaporated Milk
as an ingredient.

2 PEDH ) ; -5 1 cup sgor
Prom: Thecdore R, Sillo & Company | CRR 9-69
124 Bast 3Dth Street N%' B o ) 1Y, teospoom cinnamon
Now York 16, New York \ N Vs teapoocn daves
POR1 CARNATION EVAPORATED MILK EXCLUSIVE IN YOUR AREA & teotpoon muimag
Vs teaspoon ginges
Mugust 3, 1959 = SENT MITH STORY TO EDITCOR3 OF NEGRO NEWSPAPERD 1 %m‘
THROUGHOUT THE COUNTRY, "A" L18T 2 g
1Yy cups cooked pumpldn,
WHIRPED LIME SUNDAE SALAD( wquosh or swoel potaless |
14 cupa (large can)
The refreahi flavors of frult are combined in a fluffy molded mgm'm
e EVAPORATED MILK
palnd for tempting summer meals, Whipped evaporated milk as an Qdnch unboked single pile crust
ingrodient oreates the lightness in texture, Mmmw
crust, Baks n hot oven (436°F.)
I itnutas. Ihu‘lolrl'
L turs to & moderate ( 3
and continue n& for
40 minwies or knife

PHOTOGRAPH COURTESY OF THR CARNATION COMPANY



(plo of entire Rogers family st dinner talle - ready to sat. )ra. Rogers
pours Cernetion in Mr. Hogers iced coffes)

(eaption)

"Humn-snt, this hits the spot I* exclaime Claude Rogers, Jr., as Ids Rogers
pours in lots of cresmy-rich Carnstion in their favorite susmertinse beve-
rage, iced coffee. Mr. flogers, s membor of the Veshington postal service,
considers this the best part of the day -~ sitting around the dinner tahle
surrounded by hMs hoppy feuily and enjoying one of vife's imaginstive “eook-
ing vith Carnation® mesls.

Youth Counselor end Mother of Twins Ssys:
"AS YOU CAN SFE, CARNATION BELONGS IN OUR HAFPY FPAMIIY P

Carnation’s advertising also featured families
enjoying Evaporated Milk. The Rogers family, shown
here, were not actors, but a real Washington, D.C,,
family paid for their testimonial.

sdorable twin dsughters, Chrys and Xerri. "Tou can see for yourself what a
hoalthy hoadstart in 1ife cur twins received with the help of Carmatiom Milk,"”

remarks rs, logers.



Kendrix arranged for Coca-Cola bottlers to provide
beverage sampling booths at conventions, events,
and conferences, and the sponsorship of trophies
for tournaments and contests.

Already in 1964, The Coca-Cola
Company has served at least one
hundred groups. Among these
were the AME Church’s Bishops
Council meeting at New Orleans,
The National Association of Col-
lege Deans and Registrars in Nor-
folk; the Alumni Council of the
United Negro College Fund at
Gary, Ind., the United Beauty
School Owners and Operators
Association at Denver, Colorado,
state teachers organization in
Alabama, Georgia and South
Carolina, North-South Golf Tour-
nament at Miami, United Golfers
Association, Indianapolis, Indiana,
and the National High School
Basketball Tournament in Nash-
ville, Tennessee.

-

At the close of 1956, this Organization will have extended sampl-
ings to eighty-one organizations at national, regional and state levels,
with a few such participations being done on a strictly local basis--
Note "1956 in Retrospect." It is recommended that the number of conven-
tion samplings be reduced by one-half, or to a maximum of forty conven-
tion samplings.

ELEB! IIVADE MIAMI FROM EVERY DIRE(TION FOR Gﬂlf TOURI!Y




Mayor Ivan Allen, below, pre-
Npude t

e ¢ to Rev, William
Holm

A "
Borders on the oe-
nslon” of the dedication of ou a re now In
Wheat Street Gardens Homes,

May 26, 1964, The Muyor had

S Atlanta, Ga.
City of Phide & Promise

Mayor Tvan Allen, Jr., on greeting visitors to Atlanta,
s Trequently said, “Welcome to Atlanta the second
best city in the world socond best to the one from

hicl 1 oome,” Our reapected, Mayor Emeritus, Wil

b, e ST T e o i Welcome to ATLANTA! The Coca-Cola

Atlunta, Indoed, is n city of pride, however, one pos.

pomsedcf miodesty. Ik promise s commisiaent 9 the CITY OF PRIDE AND PROMISE Company was also

M o, e “born” in Atlanta and
so together the
companies would

work with city events

to promote the “City

of pride and promise.

Since Kendrix was
born and raised in
Atlanta, he felt a
strong connection to
the city; he had a
second office there.

Above all, Atlanta is proud of its positive position of
intergroup understanding—a fullfilment of promise.

)
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invited
jces on

. :
E. M. Marti it mihe, vies president and secretury, Atlanta Life

o ur [ oy wits one of a largs
group of distingished porsons wddressing the thousands of people sasembled ot groond-breaking service At-
unte Life and Citigens Trust Company were among community organizations cooperiting with Wheut Street

Bantist Chureh In its eammnlen to finunce hoasine nra jaet
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He received awards and accolades for his public service
and groundbreaking ideas.




In May 1956, the Moss H. Kendrix
Organization was retained by Erwin, Wasey,
and Company, Ltd., an advertising agency
that wanted to expand into the African
American market.

There were five areas where MHKO would
aid Erwin, Wasey, and Co.: providing
counseling regarding advertising, sales, and
public relations directed toward African
American consumers; working with Black
representatives to improve promotional
programs; deciding which conventions to
participate in; conducting surveys of the
African American market; and helping with
publicity by contacting African American
newspapers, businesses, and others.
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The Moss H. Kendrix Orpanigntion was retalned
by Brwin, Wasey & Company, Ltd., in May, 1996, to
gerve the needs of its cllente in five areas of work
pertaining to the cultivation and dovelopment of the
{ - Negro market .

[Ng—

The five nreas wore: 1) Counsel and
spgistance to the Agency and 1ts clients in regurd to
aspects of their directions to Negro consumers, with
priority attention being given to advertieing, selee
and public relations; 2) Work with Negro fleld
personnel and Agency and client reprosentotives to.
wards the objective of ilmproving promotional programs
in the Negro market; 3) Consultation regarding
gselection and participation in conventione of Negro
medical groupe and other important Negro organizations;

L) Conduct of at least one legro market survey in
(. the interest of determining best methods of selling
) the Negro consumer; 5) Publlcity asslstance
through editorisl contact with Negro newvapapers, und
the professions, business and other arens of Negro 1life.

)
’ The following pages are Iintended to report the
.
5

19%6 activities of this Organization and to project
recommendationa for 1957.

Mosas H, Kendrix

‘ Director
S

January 12, 1957
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» On the lis e moves: i

Wasev. Ruthrauff & Ryan is set to an-

nounce acquisition of the.

Corp. account. The company has a

Tine of ice cream products, “including

Popsicle, Fudgicle and others-for-whieh—
it has franchise dealers around the
country. Formerly handled by Paris
& Peart, the account bills about $700,-
000 annually. In the next couple of
weeks, EWR&R expects to acquire an-
other product of Johnson & Johnson's
Personal Products division, and a
spokesman describes the agency as
“very close” to a West Coast aircraft
account. EWR&R already handles
J&]’s Jonny Mop.
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In January 1958, the Moss H. Kendrix
Organization celebrated its 10t" anniversary

by hosting a large gala with over 300 guests.

KENDRIX ORGANIZATION HOLDS "THANK-YOU" PARTY IN NOTICE OF TENTH ANNIVERSARY AS PUBLIC
RELATIONS AND MARKETING FIRM ADDRESSED TO NEGRO CONSUMERS

Washington, D. C.-~The Moss H. Kendrix Organization last weekend entertained its friends
and associates at a tenth anniversary party noting the completion of a decade of exist-

ence as a public relations and marketing firm operating in the area of the Negro market,




The Moss H. Kendrix Organization continued to
promote diversity and inclusion in advertisements
until the late 1960s.

In December 1989, Moss H. Kendrix passed away,
but his work and legacy continues to live on.

Kendrix’s work played a vital part in the move
toward embracing and celebrating greater
diversity in advertisements and media.

Explore some of the Moss H. Kendrix Collection at:

Historic Alexandria Collection Online
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