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Moss Hyles Kendrix was born in Atlanta, Georgia in 1917. While in 
Junior High School, Kendrix first discovered his interest in mass 
communication and working with people through his involvement 
in student activities and promotions. 

At Morehouse College, he became editor of the Maroon Tiger 
newspaper and co-founded the Delta Phi Delta Journalism Society, 
the first journalistic organization for African American students.



After graduating from college, Kendrix became public relations officer for the National Youth Administration for Georgia.

Drafted to serve in the army in 1941, he worked for the Treasury Department in the War and Finance Office and traveled 
around the country promoting war bonds with African American celebrities, including Duke Ellington and Billy Eckstine.

His appointment as the director of public relations for the Republic of Liberia’s Centennial Celebration likely inspired his 
innovative and groundbreaking career in public relations. 



“Public Relations is a profession with 
a purpose” – Moss H. Kendrix 

In 1948, he started his own 
public relations company, the 
Moss H. Kendrix Organization 
(MHKO) based in Washington, 
D.C.

The motto for his company was
what the public thinks - counts!
and it promoted the African 
American market to American 
businesses and organizations.



The Moss H. Kendrix Organization 
was interested in appealing to the 
African American market by 
promoting and advertising directly 
to African American consumers. 

According to Kendrix’s 1951 
proposal to the Coca-Cola 
Company, the “Negro Market” was 
comprised of 14 million people and 
he wanted to cultivate “promotions 
and sales schemes that are 
psychologically angled toward the 
people of this consumer group.”

Although much of his work was 
domestic, Kendrix’s organization 
worked with both national and 
international companies.



Since African American people were a relatively untapped market 
for many major brands, Kendrix began working with companies on 
advertisements in media with positive depictions of Black models 
and celebrities to appeal to African American consumers. 

Kendrix used data from national surveys to inform his partners on 
what Black consumers were interested in, media they supported, 
and general trends about Black Americans. 

They used this information to target certain demographics with 
their advertisements in order to maximize engagement and profits. 



Kendrix employed many people from diverse 

backgrounds at the Moss H. Kendrix Organization, 

including women and people of color.

Kendrix gave jobs to recent college graduates, such 

as Betty Jean Bennett (pictured below).



With his PR company, Kendrix worked with 
many notable companies and entities, 
including The Coca-Cola Company, Carnation 
Milk, the Republic of Liberia, the National 
Negro Publishers Association, the Bahamas 
Development Board, the National Education 
Association, and many more. 

Kendrix created original proposals illustrating 
how they could appeal to the African American 
market specifically. Many were successful, 
leading to long-term relationships, while 
others were politely declined.



One of the biggest companies 
Kendrix worked with was The Coca-
Cola Company. In the mid-1940s, he 
began contacting them, offering to 
help promote Coca-Cola to African 
American consumers. 

Kendrix created homemade collages 
and illustrations for programs, 
advertisements, press releases, and 
trophy inscriptions geared toward 
the African American market. 



Kendrix proposed starting the Jackie Robinson Coke 
Club and Good Citizenship Corps to “combat juvenile 
delinquency and promote good citizenship among the 
Negro youth of the nation.” 

This proposal consisted of advertisements, public 
relations, and sales promotions sponsored by The 
Coca-Cola Company and its bottlers. 



The Jackie Robinson Proposal consisted of three parts, each geared 
toward a different age range.

For the first part of the proposal, Kendrix suggested that Coke sponsor a 
program with Robinson for boys and girls under 14 years of age. Youth in 
this age range could submit good citizenship slogans for the Jackie 
Robinson Bat Boy and Girl Good Citizenship Corps and the winners would 
be given a Robinson button and certificate signed by him. 

The third part of the proposal 
suggested the creation of a 
These Twelve Scholarship Contest 
where high school seniors would 
write an essay devoted to the 
selected twelve leading citizens 
for the chance to win one of four 
$1,000 scholarships.

In the second part, Kendrix proposed that teens aged 14-18 
write essays that answer Jackie Robinson’s question, “Who 
are America’s twelve leading ‘Negro’ Citizens?” The essay 
winners would receive an award 
and the winning citizens would
be featured in Coke ads.



Advertisements, like those 

on the right, flooded into 

African American media 

outlets to promote the 

sale of Coca-Cola products. 

Although many of the ads 

were for the drink itself, 

some displayed other Coke 

products such as coolers 

and other merchandise. 



One of the Moss H. Kendrix 
Organization’s other biggest clients 
was Carnation Milk. This company 
specialized in milk products such as 
evaporated milk. 

Kendrix used a variety of different 
advertisement strategies to acquire 
more African American consumers 
for the company. 

He arranged for coffee bars at 
events and conventions so that 
participants could try Carnation 
Evaporated Milk in their coffee. At 
medical conventions, he organized 
interviews with pediatricians to 
promote evaporated milk for babies 
and children.  

Advertisements in magazines 
featured families enjoying meals and 
desserts made with Carnation Milk.



“Cooking Hints” by Carnation Home 
Service Director, Mary Blake, was a 
recurring article that featured African 
American staff member, Rosalie 
Scott. It often included a recipe, like 
the one here for Favorite Pumpkin 
Pie, that always had Evaporated Milk 
as an ingredient.

Advertisements 
in magazines and 
newspapers 
featured meals 
and desserts 
made with 
Carnation’s 
Evaporated Milk.



Carnation’s advertising also featured families 
enjoying Evaporated Milk. The Rogers family, shown 
here, were not actors, but a real Washington, D.C., 
family paid for their testimonial.



Kendrix arranged for Coca-Cola bottlers to provide 
beverage sampling booths at conventions, events, 
and conferences, and the sponsorship of trophies 
for tournaments and contests.



Since Kendrix was 
born and raised in 
Atlanta, he felt a 
strong connection to 
the city; he had a 
second office there.

The Coca-Cola 
Company was also 
“born” in Atlanta and 
so together the 
companies would 
work with city events 
to promote the “City 
of pride and promise.”



He received awards and accolades for his public service 
and groundbreaking ideas. 



In May 1956, the Moss H. Kendrix 
Organization was retained by Erwin, Wasey, 
and Company, Ltd., an advertising agency 
that wanted to expand into the African 
American market. 

There were five areas where MHKO would 
aid Erwin, Wasey, and Co.: providing 
counseling regarding advertising, sales, and 
public relations directed toward African 
American consumers; working with Black 
representatives to improve promotional 
programs; deciding which conventions to 
participate in; conducting surveys of the 
African American market; and helping with 
publicity by contacting African American 
newspapers, businesses, and others. 



In January 1958, the Moss H. Kendrix 
Organization celebrated its 10th anniversary 
by hosting a large gala with over 300 guests. 



The Moss H. Kendrix Organization continued to 
promote diversity and inclusion in advertisements 
until the late 1960s.

In December 1989, Moss H. Kendrix passed away, 
but his work and legacy continues to live on.

Kendrix’s work played a vital part in the move 
toward embracing and celebrating greater 
diversity in advertisements and media.

Explore some of the Moss H. Kendrix Collection at: 
Historic Alexandria Collection Online

https://historicalexandria.pastperfectonline.com/

	Slide 1: Moss H. Kendrix  and the  Moss H. Kendrix Organization
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21

